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Wine hospitality Management: an opportunity post Covid19 
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Club Appeal 

Italy 

ABSTRACT  

 

The purpose of this paper is to present an overview and forecast of the wine tourism 

trends in Italy in both pre and post covid19. 

The 2020 wine tourism season was to be considered the celebration of this sector in 

Italy forecast of a big increase in experience sales both for Italian consumers and for 

foreigners. In this context, a new approach towards wine hospitality management had 

been started to be considered by wineries and destinations in order to offer higher 

quality services. The covid19 has represented an opportunity to analyze the role of wine 

hospitality manager in a deeper way for Italian wineries. Italian wine tourism requires 

a wine hospitality management system which can be inspired by international best 

practices but which need to be strictly connected to the reality of local, small producers. 

In this context the paper aims at focusing on a pre and post covid conceptualization of 

the role of wine hospitality manager in Italy. The main objective of the research was to 

understand whether a professional and managerial approach to wine tourism can 

represent a big opportunity for Italian wineries in a post-covid era. 

The methodology has been focused on an analysis of wine tourism situation in Italy 

since the beginning of 1990s until 2020 explaining the increase of the importance of 

wine tourism hospitality. Then the paper presents an analysis of the Post-covid situation 

with an explanation of what has changed since April 2020 and the conclusion of the 

paper stresses on the analysis of wine hospitality management as an opportunity for the 

future of Italian wineries. 

As far as findings are concerned, the paper offers an overview of the role of wine 

hospitality management today with a presentation of the opportunities that wineries 

may take advantage. Wineries that have never focused on wine tourism and tourism 

management are now witnessing difficulties in the organization of their companies due 



to different priorities that they need to face; this causes lack of interest in wine tourism 

with a major focus on wine 

Sales. In the meantime, wineries that have always believed in wine tourism and 

professional wine tourism management have never stopped and are now developing 

new strategies. By so doing the gap between wineries with professional tourism 

management, resources and wineries without this approach will increase. This is why 

wine hospitality management can play an essential role to assist many wineries for a 

new rebirth after covid19 and it can represent an opportunity for the whole Italian wine 

tourism market. 
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ABSTRACT  

 

Tourism consumption is an important indicator characterizing tourism demand. This 

indicator has a central role in the compilation of Tourism Satellite Account (TSA) 

providing an essential input for estimating macro-economic aggregates characterizing 

the economic size of tourism (tourism GDP, tourism employment). TSA is the official 

statistical instrument to measure the economic contribution of tourism (direct effects 

only) based on the National Accounts methodology. Even if TSA has been adopted at 

national (country) level by more than 60 countries in the world, less than one quarter of 

these countries have developed TSA applications at sub-national (regional) level. There 

are a lot of issues and challenges that limits the implementation of TSA for regions, 

most notably lack of data for inter-regional domestic tourism consumption.  

The purpose of this paper is to present a method of regionalization of tourism 

consumption data, in fact constructing a method for redistribution of the tourism 

consumption data by regions in a top-down approach. In this regard a combination of 

indicators and data were used coming from various sources: administrative sources, 

statistical surveys, dwellings census as well as secondary data – reports from different 

national authorities. At the same time, different regionalization procedures have been 

employed for inbound tourism expenditure (expenditure made by non-resident visitors), 

domestic tourism expenditure (expenditure made by resident visitors) and some other 

elements of tourism consumption (i.e. imputed expenditure related to accommodation 

in own vacation homes, expenditure for domestic trips for medical treatment supported 

by social insurance schemes). More precisely, inbound tourism expenditure is 

regionalized at the level of total expenditure (no products breakdown but employing 

separate approaches for overnight visitors and day visitors) while domestic tourism 

expenditure is regionalized at the level of each constituent product (without 

 



differentiating between overnight visitors and day visitors); this is due to restrictions in 

terms of data availability in the country. 

The results shows that this method is practicable and it produces tourism data at the 

level of Romania’s eight development regions which is equivalent with NUTS 2 level 

(Nomenclature of territorial units for statistics) used by the European Union. These data 

have illustrated for the first time the regional distribution of tourism consumption in 

Romania. According to preliminary results one can see a concentration of tourism 

consumption in some regions: for instance, around 60% of total inbound tourism 

expenditure is concentrating in only two regions: București-Ilfov (capital region) and 

Centre region while the same regions together with South East region (where the 

seaside is located) accounts for over 60% of domestic tourism expenditure. However, 

at this stage, these data can only be considered experimental since no demand-side data 

sources for tourism are available at regional level (for each region).  

Keywords: tourism consumption, regionalization, Tourism Satellite Account (TSA), 

tourism expenditure, tourism statistics  

 

  

  

    



A Video graphic Analysis of Informal E-Learning in Everyday Life 
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Research objectives 

Currently, eLearning focuses on formal settings in classrooms or intentional learning 

of course material at home or on the way. However, the main part of learning happens 

en passant while doing something else in everyday life. Due to digital media’s 

increasing ubiquity, informal eLearning influences learning in many more cases and 

more sustainably than traditional eLearning sessions. The main research objective is to 

explore the consequences for learners but also for teachers and research on eLearning. 

Finally, strategies are developed to use those impacts for different learning aims 

considering learners’ different socio-cultural backgrounds. 

Methodology 

To fulfill those research objectives participatory action research and videographic is 

used in different cultures, in the western hemisphere as well as in remote areas like the 

Indian Himalaya, the Central Iranian Dessert or North-Japan. 172 learners recorded 543 

own learning episodes in everyday life in form of screencasts of interaction with digital 

media ontheir mobile phones or desktop computers. Additionally, the author recorded 

learning episodes in remote areas. After capturing the episodes are cut, annotated, and 

analyzed using the principals of grounded theory together with the software MaxQDA 

to develop codes and categories of digital media’s impact on informal learning. 

Scope of investigation 

The scope of investigation has three pillars. The first is the concentration on informal 

learning episodes in everyday life instead on traditional teaching or dedicated efforts to 

learn something. The second is the use of auto-videographic approach to capture and 

annotate that episodes instantaneously by the learners instead of retrospective 

questionnaires. This preserves all interaction channels and avoids the filter of memory. 

Thirdly, socio-cultural differentiation regarding the aim of learning and way of media 

usage is applied instead of an underlying concept of socio-cultural universalism. 

Summary of findings 

The study found several fundamental alteration mechanisms of digital media for 

informal learning in everyday life. Those are enabling factors for alterations of learning 

and do not work in a deterministic way. Thus, their consequences depend on the cultural 



learning context, social influence, rational perception of the learner, and decisions 

within his self autonomy. 

The identified alteration mechanisms fall into six categories. ‘Create and delete’ 

includes medialization, omnipresent means of production, real time reach, copyability 

without loss and marginal costs, traceability, and uncertainty of final deletion. ‘Arrange 

and link’ comprises divisibility, multi-perspectivity, and associativity. Finally, 

‘transmit and access’ covers efficient transmission, immediacy, searchability, 

interactivity and contingency, and ubiquity. Furthermore, different starting points are 

proposed to overcome current limitations in eLearning usage as well as in related 

research. The use of learners’ informal learning in formal settings can improve 

achievement of learning aims. To reach that goal, teachers should 

develop an in-depth understanding of learners’ informal learning. Of vital importance 

for the form of media usage and related consequences are key qualifications of the 

learner. To impart information literacy, as well as the ability for critical thinking and to 

produce and distribute self-created content carefully is an important approach for 

teachers. Software developers should interface dedicated e-learning systems with 

significantly more widespread digital media used in daily life. Finally, the research 

community should attach more importance to informal learning, applying field research 

methods in different socio-cultural learning context. 

 

Keywords: E-Learning, informal learning, videographic, teaching in the digital age 
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 ABSTRACT  

 

Ethics in the Age of Artificial Intelligence: Business Students’ Perspectives Artificial 

intelligence (AI), big data, machine-based learning and marketing data science are all 

buzzwords that have captured the attention of marketers and organizations around the 

world, Few recent technological advances have created the buzz that been generated by 

artificial intelligence (AI). In fact, few technological innovations have shown the 

potential to totally disrupt business, as we know it. Most organizations recognize that 

artificial intelligence has the ability to dramatically affect product development as well 

as customers’ experiences and their relationships with the organizations they choose. 

Scholars around the world have touted the benefits. Therefore, it should come as no 

surprise that along with the benefits many consumers have also expressed concerns 

about ethical issues, privacy and how information is collected and used. The objective 

of this study was to explore business students’ perspectives regarding the use of AI in 

marketing. The study was conducted from May though June 2019 in several business 

courses and included students were from various business disciplines, including 

management, marketing, accounting, finance, economics and information systems. 

Forty-seven responses were received from data that were collected through online 

discussion forums. The results indicated that business students have multiple concerns 

including, but not limited to, data ownership, lack of transparency regarding the 

algorithms and what data are collected and accountability or the lack of accountability 

when problems arise. Other concerns expressed include the inability of a machine to 

make ethical decisions and the lack of a code of ethics for artificial intelligence use. 

Additional research is needed to fully understand the implications associated with these 

concerns and their longterm effects on organizations and their consumers.  

    

  

  



“Examining the Value of Work-Ethic Dimensions among Gen Z” 
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ABSTRACT  

  

  Gen Z is now entering the workforce with workplace attitudes and paradigms 

quite unique from previous generational cohorts.  Though managers continue to reshape 

their approaches to human resource practices and leadership to align Gen Z’s workplace 

demands with those of other cohorts, a need exists to better understand the work ethic 

of this youngest generation to enter the workforce.  Therefore, the purpose of this study 

was to examine the impact of feelings of inclusion in the workplace, as well as gender 

and hours worked, on the value Gen Z places on multiple dimensions of work ethic.  

  With survey feedback from 134 Gen Z participants, this quantitative study 

utilized stepwise multiple regression analyses to determine statistically significant 

relationships between the predictor variables of feelings of inclusion, gender, and hours 

worked and the outcome variables representing the dimensions of work ethic, including 

self-reliance, hard work, morality/ethics, delay of gratification, leisure, centrality of 

work, and wasted time.  

  Findings revealed that no statistically significant relationships surfaced between 

any of the predictor variables and the outcome variables of self-reliance, hard work, 

morality/ethics, or delay of gratification.  However, feelings of inclusion did 

significantly impact perceptions of leisure and centrality of work, while both feelings 

of inclusion and gender impacted wasted time.    

  From a practical standpoint, the need for leisure among Gen Z tends to diminish 

as feelings of inclusion increase in the workplace; Gen Z also places heavier emphasis 

on the importance of work and the need to avoid wasted time as feelings of inclusion 

become more salient.  Thus, these results may benefit organizational leaders as they 

shape organizational contexts to strengthen feelings of inclusion through increased 

collaboration and improved job-to-employee fit to support Gen Z’s desire to maintain 

a work-life balance and avoid wasted time while building job commitment.   

  

Key words:  Gen Z, work ethic, organizational behavior  



  



Exploring Staff Turnover Causes in a Small Accounting Firm 

Dr Wu Ming-Jiuan  

Department of Business and Management, Ming Chi University of Technology 

Taiwan  

The Taiwan Financial Supervisory Commission (2017) revealed that 88.5% of 

accounting firms are small and hire fewer than 20 staff. Despite their small size, small 

accounting firms are important to their clients, which are mostly small to medium size 

enterprises that constitute over 75% of business organizations in Taiwan. The clients 

rely on the accounting firms to provide truthful and precise accounting reports, income 

tax returns, company registrations, and accounting suggestions. Small accounting firms 

depend on their quality services to prosper, and their senior staff count. The 

experienced senior staff of the firms not only present their professional know-how, but 

are also familiar contact persons for their clients. Retaining senior staff in the firms is 

crucial to keep clients happy and to gain increased profits for the firms. Retention of 

senior staff is important, but small accounting firms constantly find themselves facing 

high senior staff turnover. The true causes of their departure are difficult to 

comprehend, and research related to turnover of small accounting firms remains 

relatively limited.   

This research employed a case study to comprehend the key causes of staff 

turnover. In-depth interviews and observation methods were applied to explore causes 

that trigger staff to leave their small firm. Six in-depth interviews were conducted using 

semi-structured questionnaires, which were based on the two main domains of work 

environment and job analysis of the firm’s work. Two former employees and four 

current staff participated in the study. After each interview, verbatim text was prepared 

and then compared and analyzed. To comprehend the workplace climate, a six-month 

field observation was also executed to verify the results of the interviews.   

The results of this study disclose that four key issues closely relate to previous and 

potential future turnover in the firm. Firstly, regular low salaries and time pressure 

strongly affect employees’ turnover intention. Staff feel they are underpaid and under 

intensive time pressure during busy season months, from January through June each 

year. Low pay and the nature of the work reduce their stay intention. Staff of small 

accounting firms serve clients from various industries. Good communication skills are 



required to build client relationships, but staff often find that this is not compatible with 

their unadventurous and non-talkative personalities that attracted them to work in the 

accounting field in the first place. Thirdly, one of the former employees exclusively 

revealed that she left the firm because of limited support and lack of true care in the 

workplace. Workplace friendships also influenced the stay-orleave decisions of the 

firm’s staff. Last, the firm that was the focus of this research grew from one to eight 

staff members in five years. Lacking systematic approaches to deal with work problems 

and personnel issues also makes the firm a less attractive place to work. In accordance 

with the research findings, further discussions and recommendations for future 

retention strategies of the firm are provided.  

Keywords: small accounting firm, senior staff turnover, retention strategy  
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The assumption from wider literature that ’HIV/AIDS has an impact on the property 

rights of affected people especially women in Sub-Saharan Africa’ is alive and 

controversial. It is not clear whether HIV/AIDS and not gendered inequality between 

men and women affects property rights in rural areas. The objective of this research is 

to engage in the debate drawing the attention of Bukombe, a rural district in Tanzania 

which has both, higher HIV/AIDS adult prevalence rates (7.2%) than the national 

average rate (4.5%) and long history of patrilineal inheritance and control of property 

rights. The research applied ethnographic observation supported by focus group 

discussions and in-depth interviews. For a fair comparison and assessment, the research 

included both HIV and non-HIV affected men and women. Permission to carry out the 

research was granted by the relevant regional and local authorities in  Tanzania after 

abiding by ethical considerations stipulated by law.   

Results from this study show that despite various interventions, negative perceptions 

and stigma against the HIV/AIDS affected people still exist. In cases of competing 

interests in business or property rights, HIV related stigma was used as a whip to 

suppress claims of the infected. Examples are cases where the death of a male partner 

with AIDS led to property rights competition and conflict between the widow/orphans 

and the deceased’s relatives. Another example involved business-related competition, 

where the HIV uninfected person warned customers against buying commodities from 

the HIV/AIDS infected person. Results also indicate that HIV infection may exacerbate 

divorces in contexts of unstable marriage relations and property rights of the divorced 

women were at stake. The results, however, might lead a conclusion that ’HIV/AIDS 

has an impact on property rights’ but none of the evidence points a direct relationship 

between HIV affectedness and property rights loss. For example, while  

HIV/AIDS infection cause deaths, dissolution in marriages and stigma, there is 

evidence from other non-HIV/AIDS cases where property rights were at stake. Such are 



cases such as red eyes for old women and albinism which are linked with notions of 

superstition and victims are often stigmatised or killed. Basing on the results, this study 

doesn't find any peculiarity and direct linkage between HIV/AIDS infection and 

property rights rather, a factor among many others that can exacerbate property rights  

loss.  

   

 Keywords: HIV/AIDS, customary practice, property rights, impact, rural Tanzania  
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Abstract: Linguistic landscape is an important representation of cultural and social 

impact of tourism on destinations. It attracts academic attention since Landry and 

Bourhis’ study in 1997. The characters and linguistic elements in the public space can 

be generalized into linguistic landscape which includes road signs, bill boards, place 

names, shop signs and governmental signs etc. This paper utilizes nexus analysis to 

investigate the constructing process of bilingual linguistic landscape in Yangshuo, an 

internationally well-known tourist destination in China. Ethnographic approach is 

required in nexus analysis. Author has participated in the field for more than 100 days. 

Shop sign photos are taken in June of 2017, January of 2018 and July of 2018. Totally 

700 photos are collected and saved digitally. 107 history photos of shop signs are 

acquired from the county annals, local magazines, associations of photography and 

other scholars. In-depth interviews are done with 68 informants, who are residents, 

community elites, governmental officers, shop owners, tourists etc. Snowing-ball 

technique are utilized in connecting to the social network in tourism industry of 

Yangshuo. From both time-sectional analysis and historical analysis, it is revealed in 

our interviews of the shop owners and systematical analysis of the shop names and 

commercial posts that the linguistic landscape in Xijie, the most popular pedestrian 

street in Yangshuo, is closely related to the language(s) used by the potential audience 

(tourists). However, it is also discovered that in the early stage of tourism development 

of Yangshuo, the linguistic landscape, dominated by English, was co-constructed by 

both the shops’ owners and the tourists. The pure English linguistic landscape was a 

result of the reciprocal and friendly host-guest relationship, which also endowed 

Yangshuo with multi-cultural characteristics. Previous studies suggest that English as 

a lingua franca spreads all over the world because of globalization and mobility. But in 

the case of Yangshuo, mobility, digital improvement and globalization also make 



impact on the international destination, its linguistic landscape appears reverse of 

globalization, which may discussed in the future.  

  

Key words: linguistic landscapes; nexus analysis; host-guest relationship; tourist  

field; Yangshuo 

  


